PR PHEAFamal (¢ ER)

Course Syllabus

i3

B g R 5
. et [ieig 2n
Academic Day/Night School .B f Dx f
Year/Semester
£ = !
’ 1 Wy P o ¥ #! -
Department Program
TAL AL Pt v it g ¥ ¥ K O
Course Title | # < : Cultural and Creative Instructor CEEC R (R
Industry
P A5 , Bk 1T & B
F i v Y REE B
Course type Class
g A ) B ox B R ,
Credit Hour Hour (s)
FP RS PE o B 2809
e + E B R
S E 2
PRy it AERAT g RILER R B2 AR This course aims to unde'rstand t‘he practice of
N IS S = R PIRAMET SRR culture and cultural creative design, and carry
Course BomAEd e AR ALEH by |out cultural creative themes and product design
Description BLA B o development, and cultivate students' cultural
T creative industry marketing and design
concepts and technologies.
v > E
FEIag Cognitive Domain: The students may
1. B g~ CAIRAF DA APEL ~ §% | 1. understand the basic concepts, categories,
BAEFE o and developments of CCI.
2. WBfE2 AR AKEE R FRIE S a0 | 2. understand the relative skills and
AR B s o knowledge on CCI’s themes and product
& designing.
I A 2@t E v FEa 4 o Affective Domain: The students may
‘ 2. RERXBRIBE L Mapad oo 1. increase their humanity cultivation and
WAL P 1R o : s
Fe aesthetic appreciation.
Course s . o N L
o I ac#= AR AR AR B 2T & ¥ 2. accept cross-disciplinary knowledge and
Objectives N ] )
At °© Integration.
2. M EESEEmL A DR ERY T
BIAEF I o Psychomotor Domain: The students can

1. apply what they learn about CCI to their
special expertise.

2. increase their integration ability and apply
to CCI practice. 2. Can use appropriate
tools and methods to make creative
expressions and clearly communicate their




ideas.

T

Assessment standards

(] #¢ 4 % W ¥° et 20 % [ TEd %
] & &3 % [l P»*rreEs 30 % W HrErR 30 %
) % W ®rFEE 20 % [JHv %

K g (8 7 0% - Ak~ #D)
Textbook ( Title, Author, Publisher, Remarks )

Ll ey A1 AR AL # 2

Title Author Publisher Remarks
B Sm¥cHt

$5F 0 (F 6 17 ~ d0RA s 7]~ #30)
Reference Materials  ( Title, Author, Publisher/Journal, Remarks )
BINY
i, o Jy AR AR/ 7| .y
) A Publisher/Jour
Title Author Remarks
nal
v it g g 3 FI LR A 2014
MR AER A AR .
ML A AR AL Ry X Ein 2011

v i g
L AERF B Bz ¥ il 2014
XAFRAIT2 LD SHC LA

R 4o, BRI %

FaEEE2 RS FRE dm, 55 T F X 2015
TR AEL BREET A % I 2014
TR AFEY S AP .

HLERES F A P 2016

FeREaLATLE

Course Schedule

EES VS 1 %ﬁi*ﬁ%%ﬁ(ﬁ%ﬁ46ﬁiﬁ%rﬁ%@&Jﬁiﬁi%i+ﬁ‘

F P aaE #3525\ FIRER
Week Course Subject Teaching Method Course Schedule
| YT 4 g FARA L 2 /A
2 MY A 4~ TBL v i/ e i
3 AN 4% ~ TBL < it IRAG 5
4 AR AE T RE G | AR/AA/LR
5 | rpAAETREPE | e TEL i iR AE
6 | HRAETERPE | TBL SA AL A F ERe
T TTARARAS S AL | R R D e i A
8 [ rpliA¥sE o2 [d TR BoOgI2 AR IR
9 T AR AFEE A2 | vERL S A A AL DNA&ML
10 M IEN B e AR R &k R
11 AR RRT R @4 ~ TBL witny




5 s
- ‘&Q—‘;’:’E.‘B‘.

3‘5‘&.

S oM EEBIR

B g BE

ET SEAY 3

4 ~ l—.‘ %—ﬁ'ﬁ—w

1\ﬁ%ﬂ‘¢\ﬁ§%%méiwﬁ
Zil,_\%"&v \41»%?:11%%

I s A o

4 i B G F ALY - AP B R
Z o plieid

Lyig g 2% v gggs ~ 3 a

AR TECRE R A T

3y AR A > X

AR R P A A

fi’ﬂ'pm"

WA

9@?"%":&

2P
PR REFRR TSN FH S T BRSO .
R BRI R R TR

PR SRR 4

v L
= R

o

E £ s RS éy}igﬁqm@( » TER P o
b2 EYEY A A F R LPE A PR E ARG R

A A 2 A RTHIF RS GR R R MBS A LA pm2 $ o

12 |2 MRIRF &R A E

13 |2 FAIRR SRR P PRI SRR OE

14 |2 RIRF SRV RH #4 > TBL YRR SRR T

15 |2 IR F SRR #3% - TBL AR SRR T

16 |~ MAIRRE &R R F 1% ~ TBL LI SRR T

17 |2 AL SRPEE | rHHE WAL P2 PHLR SET

18 | % MAIRP SRR v ERAR 4 PR D LIRFRET
TP AN, FEPHRLAE AL (R0 TRGER | S FF IR HE AL

- a4 iR
General Learning Outcomes

— i 4

FPAEHRE-EaA /B EN 2mES (BERRP)
Coverage Rate of the Course Subject Correspond to the Ordinary Ability and Professional Ability
I‘,T_Lg {{/_&im a;;J—ﬁA};Lﬂ.g’:—g;‘;fg%L E—Ja;,;‘bﬂi#ﬂﬁ_v;bpa,,;ﬁb;E,kl,fim AN
F - P ARG A s 100%
—_ A5 40 = A 2L 0
fp g i 4 9% (&35 &3 100% )
. General

( Course Subjec ) 1 5 ; )

(5 4-6 77 1 40) . ST I o &3
vELE | PEEMIR | AlREAE | PEEENE
R I U ;;

# < : (Cultural deflnltion and 70% 30% 100%

category




LRI S U . - & ¥ A2
# < ! Definition and category
of cultural and creative
industries

70%

30%

100%

PRI RIRAEER 4D
# < ! (Cultural and creative
industries and Regional
revitalization

40%

20%

20%

100%

PR IR LR SRR
# = ! (Cultural and creative
product design and development

10%

10%

60%

20%

100%




