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Central Taiwan University of Science and Technology
Course Syllabus

Academic 109-1 Day/Night School Day School
Year/Semester

Department General Education Program University
Course Title Popular Culture Instructor Lo, Mei-wen
Course type Selective Class Humanity
Credit Hour 2 Hour(s) 2
Course Code Office 2224B
Subject Code Advisory Time

Course Description

This course aims to introduces a range of theoretical approaches to study popular culture, exploring the
intersection between everyday life, mass media, and broader political and historical contexts within the
United States, East Asia, and Taiwan. We will examine a range of popular media and sites of cultural
expression, from television to movies, technology to music, to understand popular culture as a site of
ongoing political and social struggle.

Course Objectives
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Knowledge : Read, discuss, write, reflect on culture and popular culture

Attitude : Reflect on the current phenomenon of popular culture in one's own culture
Skill: To have the ability of critical thinking and discussion skills on daily life in the context of
popular culture

General/Core Learning Outcomes

Genera Learning Outcomes
I. Humanism and thinking
1. Can comprehend the basic concepts and theories of humanistic and social sciences.
2. Can use the knowledge acquired from humanistic and social sciences to explain and illustrate
humanistic and social phenomena.
3. Can use the knowledge of humanistic and social sciences to discern, analyze, and criticize human and
social phenomena in daily life.
4. Can perceive the emotional blast triggered from humanistic nurture and appreciate the beauty of
multiple cultures and humanistic spirit.

II.Reflection and care

1. Can reflect upon oneself, know one’s good and bad qualities and thereby act accordingly.

2. Can empathize with people around them through one’s reflection, and show their care towards others
and the environment.

3. Can create a sense of value and thereby form a positive attitude from their care towards others and
the environment.

4. Can become empathetic towards others and develop a virtuous character that cares for others and
their environment in an active manner.

III. Creativity and expression
1. Can express oneself or others’ opinions in a clear and effective manner, through oral or written
presentation.
2. Can use proper tools and methods to verbalize data and produce a logical and organized content.




3. Can convey one’s ideas in an original and lucid manner.
4. Can produce insightful thoughts and make effective communication or arguments with the audience.

IV. Science and logic
1. Can comprehend the basic discourse and major contents of scientific spirit and method.

2. Can exercise multiple thinking methods to ponder on the cause and format of issues and explore their

correlations.

3. Can make critical thinking based on logical principles.

4. Can apply one’s logical rationalization and critical thinking to their everyday life and work.

Evaluation Methods & Ratio

B Final Report 20 % [ Class Participation 40 %
B Attendence 20 % [ Final Report 20 %
Textbook (Title, Author, Publisher, Remarks )
Title Author Publisher Remarks
Handouts
Reference Materials (Title, Author, Publisher/Journal, Remarks )
Title Author Y Remarks
Journal
Cultural Consumption and Everyday John Storey Bloomsbury
Life USA
Schedule & Content (Week, Content of Unit, Teaching Strategies, Assignments/Quizzes)
Week Content of Unit Teaching Strategies Assignments/Quizzes
1 Course Introduction Lecture
The definition of Popular Lecture, group culture/subculture/
2 Culture: discussion and oral Iture/f It
report cross-culture/fan culture
The definition of Popular Lecture, group Ideology/ Masg culture/Popular
3 Culture discussion and oral | Culture/ Art History and
report Popular Culture
Civilian-based of Popular
Lecture, group Culture/Popular Culture in
4 Features of Popular Culture discussion and oral | everyday life /Volatility of
report Popular Culture/ Irrationality of
Popular Culture
Lect Style/Fashion/Fad
ecture, group .
5 Features of Popular Culture discussion and oral Popular Culturc_e and idea
report Subculture/Mainstream
Culture/Popular Culture
Popular Culture and Diet/ Lecture, group Style/fashion/ fad of costume
6 Costume discussion and oral | Costume/Symbol/ Popular
report Culture
. Lecture, group Diet/ Culture/ Popular Culture
7 Ic’c())rs)}fl&iieCulture and Diet/ discussion and oral | Culture of Eat Drink Man
report Woman




¢ | Popular Culture and Diet/ dichiCstslfﬁ frrlilugral gonsilmecr ‘tl)tehawor and
opular Culture
Costume report p
9 Mid-term Report
Lecture, group Music/Culture/ Popular Culture
10 Popular Culture and Music discussion and oral
report
Lecture, group Background and meaning of
11 Popular Culture and Music discussion and oral | Taiwan and The West POP
report music age
Lecture, group Culture industry and POP
12 Popular Culture and Music discussion and oral | music
report
Media communication function
Lect /Amusing ourselves to death ;
Popular Culture and _ ~SCture, group active/passive audience/ Movie
13 i discussion and oral )
Movie/TV re and TV entertainment /
port
Culture/Cross-culture/ Popular
Culture
Popular Culture and Lecture, group Hollywood'mowe ngrrahon/
14 Movie/TV discussion and oral | Co-production movie of cross-
report country and Popular Culture
Popular Culture and Symbolic |  -ccture: group | The relation between Popular
15 P dlSCllSSlon and Oral Culture and power
ower report
Popular Culture and Symbolic | , ecture group | The symbolic power of Popular
16 P discussion and oral | Cylture
ower report
Popular Culture and Symbolic Lecture, group Popular Culture and Patriarchy
17 Power discussion and oral | Ideology/ Global Popular
report Culture
18 Final Report
Correlation of Unit Content and General/Core Learning Outcomes
Learning Outcomes %
Unit Content Core % General %
1123415 2 3 4
The definition of Popular I/ I/ 50% 25% 25% 0%
Culture
Features of Popular Culture 2 A A O 50% 25% 25% 0%
Popular Culture and Diet/ A A A A 50% 25% 25% 0%
Costume
Popular Culture and Music A I IO R 50% 25% 25% 0%




Popular Culture and /A A A A 50% 25% 25% 0%
Movie/TV
Popular Culture and /2 A A A 50% 25% 25% 0%

Symbolic Power

Core Learning Outcomes

General Learning Outcomes

1. Humanities and Cogitation
2. Introspection and Solicitude

3. Creativity and Utterance

4. Science and Logic




